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Linking Strategies for Small Business Marketing 

Online Marketing for small business should incorporate a slew of different 
methods but all of them integrated to create a tsunami of attention and 
interest in the small business website. These small business marketing 
strategies should include blogging, blog commenting, creating profiles, 
article marketing and directory listings for an online marketing synergy 
that's greater than the whole. 
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A short explanation of one-way back-links... 
The more diverse your collection of one-way links back to your website are, the more Google 
and the other search engines will like you. The search engines are looking for a "natural" 
progression of accumulated links over time. That's why you don't sit down in a week and start 
creating links like a mad person all over the web. It's also why you don't want to "buy links." 
  
The other reason you don't want to buy links is because you never can be sure where they will 
come from. They could come from porn sites, link farms, politically questionable sites; you just 
have no control. Any one of these sites could get you banned. Plus, if Google catches on that 
you're buying links, that could definitely get you banned. 
  
It's also important for the links to come from "relevant content." In other words, if you sell 
Hawaiian shirts on your website, you don't want links coming in from a commercial banking 
website. Or if you're business is selling farm equipment in Iowa, you don't want links coming in 
from a tanning booth store site in Alaska. See what I mean? 
  
 

http://www.wordsmithbob.com/articles/Regularly-Adding-Relevant-Content-to-Your-Business-Website-Benefits-Your-SEO-in-Two-Ways.html�
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The links need to come from content related to what you do or related to your products or 
services. 

A link-building campaign starts with the keyword phrases... 
Since I'm an Online Marketer professional, let's take a look at how I would promote a client's 
website if their business is selling Hawaiian shirts. Let's say you have a brick and mortar store in 
Vermont and you specialize in selling genuine, "Made In Hawaii" Hawaiian shirts. 
  
The first thing I would do is go to the Google Adwords Keyword Tool and start typing in 
keyword phrases related to Hawaii and Hawaiian shirts. 
  

 

https://adwords.google.com/select/KeywordToolExternal�
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Here are the results I get from these two keyword phrases... 
  

 
  
Notice where it says Advertiser Competition in red. It's red because I clicked on that heading 
twice. What this does is give me the least competitive phrases related to my keyword search, 
first. Obviously, I don't want to compete for keyword phrases against every Target, Abercrombie 
& Fitch and Walmart on the planet. 
 
If I can find some keyword phrases related to my products that aren't insanely competitive, I 
have a good chance of beating the others competing for those phrases. The key is the bigger that 
blue bar is, the more people are fighting for those keywords in Google Adwords and the more 
they are willing to pay for them. 
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Okay, I'm not finding any keyword phrases here that are getting me excited with the number of 
searches so we look further down the page. 
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Okay, now things are getting interesting... 

· Hawaiian Shirts Dresses is very low for competition but has 1,600 local searches per 
month (local meaning US)  

· Hawaiian Car Shirts is also low and has 720 searches  
· Clothes Hawaii is low and has 4,400 searches  
· Hawaiian Shirts Silk is not too competitive and has 2,400 searches  
· Hawaii Attire is middling for competition and has 720 searches 

If you go further down the page you may find more keyword phrases. You don't want to get 
much past the half-bar for competition. The number of searches you're willing to settle for is up 
to you. In this case, I've been keeping it above 500 but if you're willing to look outsite the US for 
business, you have a lot more eligible search terms. 

What to do on your website with your search terms... 
Okay, so now you have your search terms. You should break them up into groups of least one to 
four phrases and assign each group to one page on your website. As an example, here's what I'd 
use for one of the pages on the website in the HTML meta tags: 
  
 <title>Clothes Hawaii | Hawaiian Shirts</title>  
<meta name="description" content="Clothes Hawaii shouldn't be hard to find or expensive to 
buy. Find the Hawaiian clothes you're looking for at Hawaiian Shirt Store" /> 
<meta name="keywords" content="clothes Hawaii, Hawaii attire" /> 
  
Use the words "clothes Hawaii" and "Hawaii attire" in the website page content a few times. 
  
I always recommend to clients that they get their website search engines optimized first. 
You need to understand this is only very basic Organic Search Engine Optimization. This alone 
will do little to build your business because real onsite SEO is a lot more complex. But if you 
aren't willing to invest in full-blown SEO, this is a good first step and will give you the raw tools 
to do off-site SEO or link building.  
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Here are some articles to give you more information about on-site organic search engine 
optimization or SEO: 

· SEO Article - What You Absolutely Must Know About Search Engine Optimization  
· Who Needs Search Engine Optimization and Why?  
· If You Want to Know What Google Thinks is Good Search Engine Optimization…Ask 

Them 

After you've done this (using unique keyword phrases for each page in the meta tags and 
content) for every page of your website that you want to promote, it's time to start link building. 

Creating your Link Building Strategy 
Go to Google Alerts and set up alerts for each of your keyword phrases. If you have a Gmail 
account you can just log in with your Gmail. If you don't, use whatever email account you want 
your alerts delivered to. Set up a separate Alert for each keyword phrase. Make sure they are 
"comprehensive" Alerts and you set them up for "once a day.". 
  
When the Google Alerts arrive, it's time to start blog commenting and creating profiles. Open the 
first Alert and look at what each item is about. If it's a news article related to Hawaiian clothes in 
some way, click on it. 
  
If it's a newspaper or magazine article, check to see if they allow commenting. If they do, they 
will probably require you to "sign up" and create a profile. Definitely do this. When you are 
registered, go in and create as complete a profile as you're allowed. If they let you put any links 
in your profile, create links back to your website using a keyword phrase as your anchor text. 
  
They may also allow you to have a blog. Set one up and create a post with a link back to another 
page of your website using the anchor text keyword phrase for that page. Make a note of where 
this blog is and your log in info.  
  
Here's an example of a WordsmithBob profile and blog I set up at the Detroit Free Press website 
for free. These links have the highest value for SEO because they come from a legitimate 
information source. A newspaper website full of professionally written stories. 
  
 
 
 
 
 

http://www.wordsmithbob.com/articles/What-you-absolutely-must-know-about-search-engine-optimization.html�
http://www.wordsmithbob.com/articles/Who-Needs-Search-Engine-Optimization-and-Why.htm�
http://www.wordsmithbob.com/articles/If-you-want-to-know-what-Google-thinks-is-good-site-optimization.html�
http://www.wordsmithbob.com/articles/If-you-want-to-know-what-Google-thinks-is-good-site-optimization.html�
http://www.google.com/alerts�
http://www.freep.com/apps/pbcs.dll/section?category=PluckPersona&U=24dbc634769a4614b1252f29a794cab3&plckController=PersonaBlog&plckScript=personaScript&plckElementId=personaDest&plckPersonaPage=BlogViewPost&plckPostId=Blog%3a24dbc634769a4614b1252f29a794cab3Post%3ad537c9ea-2985-44b8-921e-69830385f1cc&plckCommentSortOrder=TimeStampAscending&sid=sitelife.freep.com�
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Over the course of the next two or three weeks, I want you to keep going back to that blog and 
adding new posts until you have at least five posts, all with links back to different pages of your 
website and/or your business blog. You'll notice that the posts on this blog have links to other 
posts on my WordsmithBob blog. 
  
If the Alert takes you to a blog, see if they allow commenting. If they do, go ahead and leave a 
comment. Where they ask for your name, use one of your keyword phrases instead because then 
when they link to your website, it will be using your keyword phrase as the anchor text. Just 
make sure of two things. 
  
First, at the end of your comment, put your real name and the name of your business so they 
know who left the comment (since we used a keyword phrase as your name.) Also, make sure 
you leave a quality comment that adds information to the original blog post. If you just put 
something lame like "Wow. Great post. Lots of good info," the odds are, they will delete your 
comment and you'll have wasted your time. 
  
For more information about small business marketing, social media marketing, strategic linking 
campaigns and blog commenting, read: 
  

·  Small Business Online Marketing Plan for 2009 - part one  
· My favorite article submission sites  
· Great Marketing Systems Have You Consulting Rather Than Selling  
· How To Use Social Networking Websites to Market Your Business  
· Does a Small Business Really Need a Blog? 

 

http://wordsmithbob.com/blog/�
http://www.wordsmithbob.com/articles/Small-Business-Online-Marketing-Plan-for-2009-part-one.html�
http://www.wordsmithbob.com/articles/My-favorite-article-submission-sites.html�
http://www.wordsmithbob.com/articles/Great-marketing-systems-start-with-article-marketing-and-social-network-marketing.html�
http://www.wordsmithbob.com/articles/How-To-Use-Social-Networking-Websites-to-Market-Your-Business.html�
http://www.wordsmithbob.com/articles/Does-a-Small-Business-Really-Need-a-Blog.html�
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